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Britvic plc (“Britvic”)

Q3 Trading statement to 30 June 2021
Britvic today reports Q3 revenue of £384.8m, an increase of 22.8%* on last year, and with revenue growth in all
business units. Year-to-date revenue increased by 3.1%* to £1,001.9m.
We continued to deliver strong GB At-Home performance in Q3, with revenue ahead of last year throughout the
quarter. The easing of lockdown restrictions in the UK also led to a significantly improved performance in the Outof-Home channel and benefited On-the-Go consumption. Performance was supported by trade restocking ahead
of reopening, as well as continued strong consumer demand for our brands. The reopening of indoor hospitality
in the UK in May enabled most outlets to open, albeit with reduced capacity due to continued social distancing
measures.
Elsewhere, revenue grew in the At-Home channel in Brazil, France, and Ireland. Double-digit revenue growth
continued in Brazil, while the recovery of the Out-of-Home channel in Ireland lags the UK, reflecting the different
paths out of lockdown.
Overall, while our product and pack mix has improved in the quarter, it has not yet returned to pre-pandemic
levels. As we approach the critical summer trading period, we anticipate making further progress through the
rest of this year and delivering profit within the range of current market expectations.
Commenting on these results, Simon Litherland, Chief Executive, said:
“Performance in Q3 was encouraging, as we benefited from the easing of lockdown restrictions, while also
continuing to perform well in the At-Home channel. Some degree of uncertainty remains for now, however, as
the full course of the pandemic is still unknown. That said, the momentum we had built up going into the pandemic
has stood us in good stead throughout, and I am confident that we will continue to navigate our way through it
successfully.
We remain committed to rebuilding investment behind our portfolio of market-leading brands to ensure we
continue to emerge strongly and are well-positioned for the recovery as it evolves. In addition, recent initiatives,
such as Rockstar, Plenish and the Aqua Libra Company, give us access to new opportunities and further enhance
our medium-term growth prospects. We remain confident that our strategy is fit for the future and will continue
to drive growth and create sustainable value for all our stakeholders.”
*All comparisons to last year are on a constant currency basis with 2020 restated to reflect the sale of assets in
France.
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Notes to editors
About Britvic
Britvic is one of the leading branded soft drinks businesses in Europe. The company combines its own leading
brand portfolio including Robinsons, Tango, J2O, London Essence, Teisseire and MiWadi with PepsiCo brands such
as Pepsi, 7UP and Lipton Ice Tea, which Britvic produces and sells in GB and Ireland under exclusive PepsiCo
agreements.
Britvic is the largest supplier of branded still soft drinks in Great Britain (GB) and the number two supplier of
branded carbonated soft drinks in GB. Britvic is an industry leader in the island of Ireland with brands such as
MiWadi and Ballygowan, in France with brands such as Teisseire, Pressade and Moulin de Valdonne and in Brazil
with Maguary, Bela Ischia and Dafruta. Britvic is growing its reach into other territories through franchising, export
and licensing. Britvic's management team has successfully developed the business through a clear strategy of
organic growth and international expansion based on creating and building scale brands. Britvic is listed on the
London Stock Exchange under the code BVIC and is a constituent of the FTSE250 index.
Cautionary note regarding forward-looking statements
This announcement includes statements that are forward-looking in nature. Forward-looking statements involve
known and unknown risks, uncertainties and other factors including as a consequence of the COVID-19 pandemic,
which may cause the actual results, performance or achievements of the Group to be materially different from
any future results, performance or achievements expressed or implied by such forward-looking statements.
Except as required by the Listing Rules and applicable law, Britvic undertakes no obligation to update or change
any forward-looking statements to reflect events occurring after the date such statements are published.
Next scheduled announcement
Britvic will publish its preliminary results on 24 November 2021.

