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Group Performance in H1
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BRITVIC

+37.7%

+14.6%

growth

+150bps
Additional | GB/Int'l Group EPS Interim
group reviEille EBIT continues | dividend
revenue  Maintained  margin up | to grow | increase
growth SUTOITE
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Financial Headlines BRITVIC
—

H110 H109 %

£'m £'m change

Revenue 505.3 483.2 4.6
EBIT 40.7 31.9 27.6
EBIT Margin 8.1% 6.6% 150bps
Profit After Tax 20.5 14.8 38.5
Free Cashflow (50.0) (24.6) (103.3)
Adjusted Net Debt (442.4) (442.7) 0.1
Basic Earnings Per Share 9.5p 6.9p 37.7
Interim Dividend Per Share 4.7p 4.1p 14.6
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GB Stills BRITVIC

———————————————————————————————————————————————————————————————————————————————

H110 H109 % Change
£'m £'m
Volume (m. litres) 254.0 246.0 3.3
ARP per litre (pence) 70.1 68.6 2.2
Revenue 178.0 168.7 55
Brand Contribution 77.8 69.8 11.5
Brand Contribution Margin 43.7% 41.4% 230bps
0]
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GB Carbonates BRITVIC

—

H110 H109 % Change
£'m £'m
Volume (m. litres) 536.0 495.6 8.2
ARP per litre (pence) 42.3 41.2 2.7
Revenue 226.8 204 .4 11.0
Brand Contribution 86.6 73.6 17.7
Brand Contribution Margin 38.2% 36.0% 220bps
43% of gr
OUTPERFORMANCE OF THE 5 °b?ar? d°“p
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International BRITVIC
;

%
H110 H109
£m £'m Change
Volume (m. litres) 14.7 11.4 28.9
ARP per litre (pence) 73.5 78.9 (6.8)
Revenue 10.8 9.0 20.0
Brand Contribution 4.1 3.0 36.7
Brand Contribution Margin 38.0% 33.3% 470bps
0
2 e GROWTH IN NORDICS, 2/°|;)f g'zjo“p
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Ireland
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BRITVIC
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17% of group
brand
contribution J

H110  H109 %
Change
£'m £'m

Volume (m. litres) 114.0 123.6 (7.8)

ARP per litre (pence) 58.3 60.1 (3.0)

Revenue 89.7 101.1 (11.3)

Brand Contribution 35.5 34.3 3.5

Branq Contribution 39.6% 33.9% 570bps
Margin

EBITA 2.2 0.9 144.4

EBIT 1.3 0.0 -
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A&P and Fixed Costs BRITVIC

%

H110 H109
em em Change
Total A&P spend (29.6) (28.9) (2.4)
A&P as a % of revenue 6.1% 6.3% (20)bps
Non-brand A&P (4.8) (4.1) (17.1)
Fixed Supply Chain (48.9) (49.0) 0.2
Selling Costs (57.1) (54.2) (5.4)
Overheads & Other (52.5) (41.5) (26.5)
TOTAL FIXED COSTS (163.3) (148.8) (9.7)




EBIT to Earnings BRITVI%'Z:

———————————————————————————————————————————————————————————————————————————————

H110 H109 %

£'m £'m  change

EBIT 40.7 31.9 27.6
Interest (12.9) (11.9) (8.4)
Profit before tax 27.8 20.0 39.0
Tax (7.3) (5.2) (40.4)
Tax rate 26.3% 26.0% (30)bps

Profit after tax 20.5 14.8 38.5




Cashflow BRITVIC
e ————————————————————————————————————————

H110 H109 %

£m £m  change

EBIT 40.7 31.9 27.6

Depreciation & amortisation 21.3 21.6 1.4

EBITDA 62.0 53.5 15.9

Working capital (58.2) (23.9) (143.5)

Capital expenditure (24.7) (26.5) 6.8

Pension contributions (11.6) (10.0) (16.0)

Other (17.5) (17.7) 1.1

Free cashflow (50.0) (24.6) (103.3)

Dividends (23.6) (19.0) (24.2)

| Adjusted net debt (442.4)  (442.7) 0.1 |




Revenue

« We remain
cautious on
consumer
spending in H2

e Innovation is
anticipated to add
1-2% to revenue
in GB in the full
year

Underlying Guidance — 2010

Costs

* A&P:~6% as a
proportion of
revenue

« Raw material
inflation: 0-1%

* Ireland synergy
savings on track
for €25m
cumulative this
year

BRITVIC

Capex

* GB £40-£45m
operating leases
£5-6m

* Ireland €8m plus
a further €6m for
Business
Transformation
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&
H1 Summary BRITVIC

Track record of Margin expansion
growth continues across all four segments

Irish trading Earnings momentum
- remains challenging driven by the top line
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GB Soft Drinks Market Volume BRITVIC
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GB Market Volumes And Growth Rates
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BRITVIC
— H1

Cola 1.2%

Frult Carbs
Lemonade
Glu/Stm |

Non Frt Carbs
Trad Mixers

(1.4)%

(3.6)%

Carbs

(2.6)%

(0.9)%

DIET / LOW CAL

Pure Julce (1.0)%

Plaln Water
Squash

Julce Drinks  [CEY
Water Plus
Dalry

Sports
Smoothles
Cold/Hot Drinks

(0.3)%

| TOTAL MARKET UP 1.4%

Stills

| CARBS MARKET UP 0.7%

——

| STILLS MARKET UP 2.1%

——

0 200,000 400,000 600,000 800,000
Volume (‘000s litres)




GB Market Volumes And Growth Rates T
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— Last 12 weeks

———————————————————————————————————————————————————————————————————————————————

(1.6)%

Cola (3.6)%

Frult Carbs
Lemonade
Glu/Stm |

Non Frt Carbs
Trad Mixers

14.7)% (3.0)%

(5.8)% (5.4)%

Carbs

DIET / LOW CAL

| TOTAL MARKET UP 0.2%

Pure Juice (2.7)%

Plaln Water

Squash

Julce Drinks
Water Plus €~ 00141% | 3.3%

Dalry — | CARBS MARKET DOWN 1.0%

Sports

Smoothles

Cold/Hot Drinks

(0.9)%

)

——

Stills

—

| STILLS MARKET UP 1.3%

1.0%

20.3%

0 100,000 200,000 300,000 400,000
Volume (‘000s litres)
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Brands Review - GB BRITVIC

Share growth in Take Home +0.3%

The number one cola in Licensed
Share growth in Take Home +0.6%

Fastest growing Lemon and Lime

¥

Share growth in Take Home +0.8%

Consolidating the revitalisation of Tango
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Brands Review - GB BRITVIC

Share growth of +1.3% in Take Home

Robinsons brand innovation

Share growth of +0.6% in Take Home
Early signs of success for “My 5”

Share growth of +1.1% in Take Home

Lighter J,O launched

—



http://www.britvicassets.co.uk/LogoStudio/ImgPreview.aspx?g=e57178f3-e4c7-44a5-8352-cc18ca2e4111

Y
Irish Soft Drinks Market Volume BRITVIC
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Irish Market Volumes and Growth Rates gpTv
—H1 "

conn el 71
Lomon s Lime | ] o
Energy _ 5.3%
Orange 2.7%
Other CSD's (12.6)%
Mixers 0 106
Water 10.4%
Dllutes 19.1%
TOTAL MARKET UP 2.8%
RTD — | J
— | CARBS MARKET DOWN 15% |
po
Shs A | STILLS MARKET UP 9.1% J
Julce L
0 10,000 20,000 30,000 40,000 50,000

Volume (‘000s litres)




The 2010 GB Innovation Programme BRlTVl%

Brand 3
Extensions

New.
Brandis

Pack &
EXxperience




A Comprehenswe GB R RITVE
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Brand Investment in Ireland BRITVIC

part of it.
Juggernaut

l o BE CONSUMED

BACK o SCHOO.L
Y — '



In Summary BRITVIC
T EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE————
| A resilient market in sustained growth
_
. Strong brands winning share
L__'_
. Successful Innovation

i

Strong brand-equity programme

Consistent Organic Growth




BRITVIC

Interim Results

Supplemental Information




GB Carbonates Market Volume BRITVIC
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GB Stills Market Volume BRITVIC
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Strong GB Market Positions BRITVIC

Stills (£3.4bn) Carbonates (£2.8bn) Take Home (£6.2bn)

Danone 9% GS5K B% G5K 8%
All Other 54% Britvic 11% CCES3% Britvic 13% Britvic 12%
All Other 42%
Danane 5%
Tropicana 9% Red Bull 7% ‘
_;"r Tropicana 5%
. % Barrs 5%
CCE 7%
GSK 7%
All Other 14%
Innocent 3% CCE 28%

Stills (£0.6bn) Carbonates (£1.8bn) Licensed (£2.4bn)

Red Bull 5% All Other 10%

All Other 29%

All Other 16%

e

Britvic 56%
Britvic 45%

Hartridge 2% |l Britvic 47%

- MV

CCE 33%
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